Qutdaor Watering April — September

FNerds Media Campaign

SPOKAME AMD KOOTEMAI COUNTIES

m IWAC $2,000 / Month SAJB $2,500 / Month

Backflow Protection Sprinkler System Checkup

Leak Detection Repair and Retrofit

Drought Tolerant & Native Plants  Smart Controllers & Sensors

July Saving Water Matters Catch Can Test

Drip Systems & Soaker Hoses Fertilizers, Pesticides & Herbicides

Y=191(11]+J-1 g Protect the Aquifer Story Map Backflow Protection


https://spokanewateringnerds.org/sprinkler-systems/backflow-protection/
https://spokanewateringnerds.org/sprinkler-systems/sprinkler-system-checkup/
https://spokanewateringnerds.org/outdoor-leak-detection/
https://spokanewateringnerds.org/sprinkler-systems/repair-retrofit/
https://spokanewateringnerds.org/landscapes/drought-tolerant-and-native-plants/
https://spokanewateringnerds.org/sprinkler-systems/smart-controllers-sensors/
https://spokanewateringnerds.org/sprinkler-systems/drip-systems-soaker-hoses/
https://spokanewateringnerds.org/landscapes/fertilizers-pesticides-and-herbicides/
https://spokanewateringnerds.org/saving-water-matters/aquifer-and-river-story-map/
https://spokanewateringnerds.org/sprinkler-systems/backflow-protection/

IWAC Media Campaign April - $2,000

Shield your drinking water from contamination with

BACKFLOW PROTECTION

Impressions 151,782

e
Spokane and -Kootenai Counties
Impressions: The number of times the ad was displayed.
Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)




SAJB Media Campaign April - $2,500

Impressions 117,958

Clicks 1,224
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Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% -0.12%)



IWAC Media Campaign May - $2,000

Impressions 41,843

Access Meter Reading
& Testing Resources For Clicks 467
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Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.
CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)




SAJB Media Campaign May - 52,500

Impressions
CTR 1.43%

Video Thru 4,193
Play 71.5%
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CLICK TO LEARN MORE

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% -0.12%)



IWAC Media Campaign June - $2,000

Impressions
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Spokane and Kootenait Counties

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% -0.12%)




SAJB Media Campaign June - $2,500

Impressions 80,483
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Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)



IWAC Media Campaign July - $2,000

Impressions 101,315
SAVING 5

Clicks 626

CTR 1.79%

Weget” v Video Thru 3,901
MATTERS e

) i Google 288
Qutdoor \X/atermg Nerdsi

Spokane and Kootenai County

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)



SAJB Media Campaign July - $2,500
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Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)




IWAC Media Campaign August - $2,000
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Spwmkane and Kootenai Counties

Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% -0.12%)



SAJB Media Campaign August - 52,500

Impressions

Protect the water supply by using eco friendly
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Impressions: The number of times the ad was displayed.

Clicks: The number of times the ad was clicked on.

CTR (Click Through Rate): The number of clicks divided by the number of impressions. (Facebook Average 0.05% - 0.20%)
(Display Average 0.05% - 0.12%)
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OutdoorWateringNerds.org

Please add a link to
your websites.




A Regional Resource Created By
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Individual actions make a difference.
Everyone can do their part
to protect the Spokane River and
Spokane Valley Rathdrum Prairie Aquifer.
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